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Abstract

In the era of omni-channel interest e-commerce, traditional media such as newspapers face new
challenges and opportunities. This paper analyzes the current business strategies of newspapers in
their e-commerce transformation, explores their operational difficulties, and proposes recommen-
dations for future development. The study finds that platforms like Douyin stimulate users’ poten-
tial interests through high-quality content, fostering deep engagement that ultimately drives

WEFIH: EEE, B SO HEE TS R NRESE RIS AN, B RS IFE, 2025, 14(6): 3081-3086.
DOI: 10.12677/ecl.2025.1462090


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1462090
https://doi.org/10.12677/ecl.2025.1462090
https://www.hanspub.org/

HIREL W

transactions. Newspapers, with their strong content production capabilities and brand credibility,
can create “shoppable reading scenarios” on e-commerce platforms to achieve operational success.
However, in practice, newspapers often lack e-commerce operational expertise. By analyzing their
e-commerce strategies, this paper aims to provide insights for the future development of newspa-
pers.
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