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Abstract

As the digital wave reshapes the marketing landscape, brands are progressively transitioning from
a reliance on public domain traffic to refined private domain operations and deep, omni-domain
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integration. This integrated operation enables the construction of a more resilient and long-lasting
brand ecosystem. This study introduces Pierre Bourdieu’s field theory, moving beyond the superfi-
cial thinking of traditional traffic purchasing. It innovatively interprets brands’ marketing commu-
nication practices in public and private domains as strategic interactions and multidimensional
capital circulation processes undertaken by diverse actors within specific social fields. Through lit-
erature review and typical case studies, this research deeply analyzes how brands efficiently ac-
quire traffic in the public domain and precisely channel it to the private domain. By means of sym-
bolic construction, meaning co-creation, and community operations, brands continuously accumu-
late and transform various forms of capital, achieving deep synergy across public and private do-
mains and constructing a brand-specific field with strong emotional stickiness. This study aims to
provide an integrated theoretical framework and analytical tools for understanding the structural
characteristics and operational logic of brand fields in the digital age, and to offer actionable in-
sights for consumer brands’ omni-domain marketing communication strategies.
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