E-Commerce Letters FL-T 55 PFig, 2025, 14(6), 2954-2960 Hans i
Published Online June 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1462073

A MEIEFEXERE T AR

Woks . 20254F5 130 FHER: 202545270 & AH: 202546 H27H

HE

ERTRAEDRENIT, MAHERBARFEREER S P ERSANNRBTR . ACRAER
AMEACHEE R BF AT ARG, AR SR A SEFT TR SRR B . BB RE R 5L
BRG], AT MEAEREAERSIEE . RREXRE. HFERIREERETHNEEER, A
FISTHBIE R . BIURIL, MRS, RS EE. IR RGeS RS, G5
TR R AR AME R R T S 7. AR RBT LR R RRAE T ER SRS 1E =, W)
RTHSFTLMRRAREAFEER .

XK ia

HTRES, MR, HRETH

The Impact of Personalized
Recommendations on Consumer
Behavior in E-Commerce

Meican Ni

School of Management, Guizhou University, Guiyang Guizhou

Received: May 13, 2025; accepted: May 27", 2025; published: Jun. 27t, 2025

Abstract

In the booming development of e-commerce, personalized recommendations have become a key means
to enhance consumer experience and platform competitiveness. This paper discusses the influence
of customized recommendations on consumer behavior and provides practical strategy suggestions
for e-commerce enterprises. By combining relevant theories and practical cases, the study clarifies
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the important role of personalized recommendations in attracting consumers, influencing purchasing
decisions, and cultivating consumption habits and loyalty, and at the same time analyzes its poten-
tial risks. The study finds that optimizing recommendation algorithms, strengthening data manage-
ment, enhancing user experience, and formulating precise marketing strategies can help e-commerce
enterprises use personalized recommendations to improve their competitiveness. This study provides
theoretical support and practical guidance for the development of the e-commerce industry and is of
great significance in promoting the healthy development of the e-commerce industry.
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