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Abstract

With the rapid development of e-commerce, the construction of consumer trust has become a key fac-
tor influencing the success of transactions. This paper studies the mechanisms of consumer trust build-
ing in e-commerce and its theoretical framework, aiming to explore the multidimensional factors that
affect consumer trust in depth. Firstly, it analyzes the specific characteristics of the e-commerce
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environment and the trust challenges it brings. Then, it constructs a theoretical framework for con-
sumer trust using existing theories such as the S-0-R model and cultural group theory and proposes a
dynamic evolution process of initial trust and continued trust. Through a review of relevant literature
and empirical analysis, important factors influencing consumer trust are identified, including platform
attributes, information quality, and user interaction. The research findings provide theoretical basis
and practical guidance for e-commerce enterprises to enhance consumer trust and optimize user ex-
perience, promoting the healthy development of the e-commerce ecosystem.
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