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Abstract

In recent years, the popularity of short video platforms has been rapid and consumer habits have
accelerated. Live streaming sales have gradually penetrated the book industry and become a new
force in promoting reading. Traditional physical bookstores are constantly exploring integration
paths in the face of changes in consumption patterns, while live streaming e-commerce is reshaping
the book marketing ecosystem with advantages such as interactivity, scene awareness, and instant
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feedback. When books enter the live broadcast room, writers directly converse with readers, and
book marketing shifts from one-way push to two-way interaction, opening up a new path for inno-
vative marketing strategies. Based on this, this article will explore the impact of live streaming e-
commerce models on book reading promotion and innovative marketing strategies, aiming to pro-
mote further promotion of book reading in the context of the new era.
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