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Abstract

Against the backdrop of the booming digital economy, sports equipment e-commerce platforms
have become an important driving force for the development of the sports industry. In depth re-
search on the marketing strategies of sports equipment e-commerce platforms is of great signifi-
cance for promoting high-quality development of the industry. Starting from the theoretical foun-
dation of e-commerce platform marketing, this study analyzes the problems faced by current sports
goods e-commerce platforms in the marketing process, such as inaccurate identification of con-
sumer demand, lagging digital transformation, imbalanced supply chain coordination, and poor
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user experience. On this basis, corresponding marketing strategy suggestions are proposed from
four dimensions: building an intelligent demand forecasting system, improving digital marketing
mechanisms and optimizing supply chain integration models, and enhancing user service experi-
ence, providing theoretical guidance and practical reference for the innovative development of sports
goods e-commerce platforms.
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