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Abstract

With the rapid development of e-commerce, fast consumption mode has become the mainstream
form of modern consumption by virtue of its efficient logistics, instant gratification and promotion
drive. E-commerce visual design has been dominated by the logic of “efficiency first” for a long time,
and the homogenization of interface, information overload and lack of emotional value have led
users into the vicious circle of “fast consumption, fast forgetting”. Based on the concept of slow de-
sign, this paper puts forward the visual design strategy of “slowing down to control speed” for e-
commerce, aiming to analyze how to “slow down” and reconstruct the value connection between
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users and platforms through typical cases. From the time extension, behavioral reflection and emo-
tional infiltration dimensions of slow design, we can fight against the homogenization crisis caused
by consumerism.
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Figure 2. Three and a half ton traveler’s world applet platform
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