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Abstract

This study explores the impact of the revised “Accounting Standard for Business Enterprises No.
14—Revenue” on the accounting practices of e-commerce companies, using Company A as a case ex-
ample. The new standard introduces a revenue recognition model based on the transfer of control,
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known as the “five-step model”, which has significantly changed the revenue recognition methods of e-

commerce enterprises. By analyzing the different revenue types of Company A’s food delivery platform,
this paper reveals the specific changes and challenges brought by the new standard in practical appli-

cation. Research shows that the new standard enhances the consistency and transparency of financial

reporting, but also increases the complexity of accounting processes. Therefore, it is recommended that

e-commerce enterprises strengthen professional training, optimize information systems, improve the

transparency of information disclosure, and regularly review and adjust revenue recognition pol-

icies.
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Figure 1. Five-step revenue recognition model
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