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Abstract

It is the direction of agricultural modernization to implement the dual-wheel drive of science and
technology and reform, actively promote new media to help agriculture, and increase the impetus
and vitality for agricultural and rural development. Currently, new media assistance in agriculture
has achieved certain results, but it also presents some new challenges. A comprehensive review of
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new media platforms has identified several typical issues: unclear account positioning, making it
difficult to create distinctive rural IPs; repetitive and mixed video content, failing to form memora-
ble highlights; inadequate follow-up services, which undermine a good consumer experience. To en-
hance the effectiveness of new media in boosting rural economic development, improvements should
be made in the following areas: integrating new media resources to build an agricultural assistance
new media matrix; analyzing the talent needs for agricultural assistance new media to help form
professional teams; implementing supporting measures to ensure the smooth implementation of
new media assistance projects, allowing them to take root and flourish, truly achieving “a hundred
days of blooming”.
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