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Abstract

Under the backdrop of consumption upgrading and enhanced cultural confidence, e-commerce
product packaging design has shifted from singular functional requirements to a deep integration of
cultural value and emotional experience. As a key carrier of traditional Chinese culture, calligraphy
art demonstrates diversified application trends in e-commerce product packaging design through
its unique line aesthetics, cultural symbolic significance, and emotional expression functions. This
paper aims to discuss the application of calligraphy art in e-commerce product packaging design,
analyzing how calligraphy art achieves dual objectives of cultural heritage and commercial value in
such designs, as well as its dual impacts in terms of cultural transmission and commercial value
enhancement.
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