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Abstract

The development of social media has prompted the e-commerce platform to embark on the road of
exploring socialization, which has spawned a new business model, namely social e-commerce.
Through case study, this study compares and analyzes the marketing strategies of TikTok, Kuaishou
and Rednote from five aspects: development overview, user portrait, platform characteristics, mar-
ket positioning and business strategy, and finds that the three social e-commerce platforms are dif-
ferent in terms of user groups, platform positioning and business strategy. It is also suggested that
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the new social e-commerce platform should build accurate user portraits, clarify the core value po-
sitioning of the platform, and form a characteristic business strategy.
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