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Abstract

With the Internet platform reshaping the logic of workplace cultural consumption, the phenomenon
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represented by REDnote’s “workplace arrangement” has become a new entrance for brand growth,
and workplace cultural and creative brands are facing many opportunities. From the perspective of
the Internet, this paper systematically analyzes the evolution path of workplace cultural and crea-
tive consumption characteristics under the Internet perspective by analyzing the high popularity
notes and typical brand cases on the REDnote platform. Aiming at the shortcomings of the current
workplace cultural and creative brand development strategy, this paper puts forward some new brand
development strategies to provide a reference and practical path for the development of workplace
cultural and creative brands.
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Figure 1. PlzDot and “inner child” co-branded “workplace survival guide series” blind boxes
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Figure 2. Nanjing Hongshan Zoo “my workplace” plush workstation plaque
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Figure 3. “Hall of Luck” NFC pendant and applet
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