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Abstract

As a derivative form of the “blind box economy”, the “surplus food blind box” has gained immense
popularity among young consumers. This model combines near-expiry food products with blind box
mechanics, selling randomly assembled food combinations at discounted prices while reducing
food waste. Originating overseas, the “surplus food blind box” has sparked a consumption frenzy in
China through its innovative “leftover food + blind box” marketing strategy, with its viral success
warranting in-depth exploration. This paper first outlines the origins of surplus food blind boxes,
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analyzes the psychological factors driving this trend from consumer behavior perspectives, dis-
cusses the current challenges in the marketing of “surplus food blind box”, and puts forward corre-
sponding marketing strategy suggestions.
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