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Abstract

This paper explores the tripartite integration model of “content-product-community” in the e-com-
merce of calligraphy art. By analyzing the development status and challenges faced by the e-commerce
of calligraphy art, a fusion model is proposed, which takes high-quality content as the core, diversified
products as the carrier, and interactive communities as the link. The research shows that this tripartite
integration model can effectively promote the dissemination and commercialization of calligraphy art,
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and provide new ideas for the digital transformation of traditional cultural industries. Finally, op-
timization strategies are put forward to provide a reference for the sustainable development of the
e-commerce of calligraphy art.
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