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Abstract

The elderly cultural industry not only facilitates the transmission of intergenerational memories
and the construction of a spiritual and cultural home for the elderly population, but also plays a signif-
icantrole in addressing China’s elderly demographic challenges and fostering new drivers of economic
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growth. In the new era, the digital marketing of the elderly cultural industry is reshaping the business
landscape, becoming both a value orientation and an actionable direction for its development. How-
ever, typical issues such as weak conceptual awareness, industrial lag, and technological aliena-
tion have emerged during the process of digital marketing and growth of the elderly cultural indus-
try. To address these challenges, a multi-stakeholder approach is essential to bridge the digital divide,
drive the digital transformation of the elderly cultural industry, and implement diverse measures to
fully leverage the empowering effects of digital technology on its marketing and development.
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