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Abstract

With the rapid rise of e-commerce live-streaming sales, rural e-commerce has emerged as an essen-
tial driver for rural revitalization and farmers’ income growth. This is particularly evident in Gui-
zhou, a major agricultural province, where live-streaming e-commerce effectively overcomes geo-
graphical limitations inherent in traditional agricultural product marketing. Using typical cases of
live-streaming sales of specialty agricultural products from Guizhou Province, this paper explores
the practical impacts of rural influencers on promoting rural economic development. The study
found that live-streaming significantly boosted the short-term sales of specialty products such as
chili peppers, potatoes, and apples from Guizhou, substantially enhancing brand recognition, in-
creasing local farmers’ incomes, and driving rural economic growth. The interaction, trust, and
emotional connections between influencers and consumers were identified as critical factors con-
tributing to these successes. However, the research also highlighted significant challenges, includ-
ing inconsistent influencer professionalism, unstable product quality, and inadequate logistics in-
frastructure, all of which hinder the sustainable growth of the live-streaming sales model. To ad-
dress these issues, the paper suggests specific optimization measures such as establishing a stand-
ardized influencer training system, strengthening quality control for agricultural products, and im-
proving logistics networks. These measures aim to foster the sustainable development of live-
streaming sales of Guizhou'’s agricultural products and effectively support the implementation of
the rural revitalization strategy.
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