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Abstract

In the process of e-commerce visual upgrading, three-dimensional dynamic design breaks through
the limitations of two dimensions through 3D modeling, and achieves three-dimensional product
display and immersive brand communication. This article studies the expressive forms of three-
dimensional dynamic design, explores its applications in product display, advertising communica-
tion, and user experience of e-commerce brands, and reveals how three-dimensional dynamic
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design helps e-commerce brands enhance their visual appeal and market competitiveness.
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Figure 1. 3D product animation: DJI-Osmo Pocket3
& 1. =#/~=RzhE: K58-Osmo Pocket3
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Figure 2. The visual upgrade of the V13.0 brand in Bananain
E 2. #MA VI3.0 mhEMEAR
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Figure 3. Taobao Double 11 main interaction—Fantasy Island Battle
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