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Abstract

This paper takes Xunyi Colorful Collage Paper-Cutting as the research object and explores the
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innovative path of intangible cultural heritage visual symbols in e-commerce marketing from the
perspective of the integration of dynamic inheritance and e-commerce economy. As a national in-
tangible cultural heritage, Xunyi Colorful Collage Paper-Cutting, with its bright colors and diverse
shapes, is not only a carrier of cultural genes but also its visual symbol system contains profound
cultural genes and global market potential. By deconstructing its pattern shapes and color language,
and combining the communication logic and user needs of cross-border e-commerce, this paper
proposes strategies for brand IP incubation, brand packaging, and social media marketing. The aim
is to achieve the coordinated transformation of the cultural and commercial values of intangible
cultural heritage through the digital translation and precise marketing of cultural symbols, provid-
ing a practical model for the global promotion of intangible cultural heritage in the digital economy
era.
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Figure 1. Ku Shulan’s paper-cut work
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Figure 2. Spring poster of MIUMIU 2025
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Figure 3. La Mer New Year’s gift box
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