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Abstract

With the “cute economy” moving from the subcultural circle to the mainstream consumer market,
cotton doll products have gradually become an important consumer product for the emotional
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experience and circle recognition of young people. In the new media era, cotton doll marketing
shows the characteristics of channel expansion and IP co-branding. Starting from the perspective of
41 theory, this study analyzes the marketing strategy of cotton dolls in recent years through case
studies, and puts forward corresponding suggestions for the difficulties of cultural “breaking the
circle” and other difficulties, trying to provide theoretical reference and practical paths for the cot-
ton doll industry to break through homogeneous competition and build sustainable brand value.
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