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Abstract
The rapid development of information technology and Internet science and technology in the 21st
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century has given birth to the era of digital economy. Under the enabling effects of digital economy,
the modern economic structure is continuously transforming, the industrial chain of product sales
is constantly extending, and marketing models are gradually evolving towards diversification. As
an emerging sector of the digital economy, the e-commerce industry has rapidly risen with the full-
scale coverage of the internet, gradually developing into an indispensable mainstream consump-
tion channel in public life. In recent years, with the vigorous rise of short-video platforms, live-
streaming e-commerce marketing has become a new path for promoting e-commerce products. Es-
pecially for agricultural product sales, live-streaming marketing, with its unique resource endow-
ments and high attention, helps enhance the market recognition of agricultural products and pro-
mote the sound development of the rural e-commerce industry. This paper analyzes the significance
and current status of the development of live-streaming e-commerce marketing for agricultural
products in the context of digital economy, and proposes targeted development strategies for ref-
erence.
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