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Abstract

With the increasingly severe global environmental issues, the concept of green consumption has
gained wide acceptance and become a significant driving force for the transformation of consumer
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behavior. As a crucial carrier of commodity circulation in the digital economy era, the environmen-
tal marketing strategies of e-commerce platforms not only relate to the sustainable development of
enterprises but also hold great significance for the construction of a green consumption ecosystem
across society. This study conducts an in-depth analysis of the key factors influencing users’ re-
sponses and puts forward targeted suggestions from three dimensions: optimizing environmental
marketing strategies, strengthening the construction of e-commerce platforms, and creating a fa-
vorable social environment. The aim is to provide references for e-commerce enterprises to formu-
late scientific green marketing plans and contribute to promoting the green transformation and
sustainable development of the e-commerce industry.
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