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Abstract

Short videos, as an emerging information dissemination platform, are increasingly favored by
more and more users. With the booming development of the e-commerce economy, online tour-
ism product promotion has entered the public eye. However, due to the current lack of opportu-
nities for people to get close to and experience nature, outdoor tourism has become a choice that
is being considered by more people. This study explores the impact of outdoor tourism short
videos on users’ willingness to travel from the perspective of information needs. Using grounded
theory and the fsQCA method, the complex relationships between various factors and their com-
prehensive mechanisms on user travel decisions were explored, and three configuration paths
were derived. Based on the results of the analysis, suggestions for the development of online
marketing strategies for outdoor tourism short videos are proposed, and the research conclu-
sions provide useful references for the marketing practices of the outdoor tourism industry in
the e-commerce environment.
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Figure 1. Theoretical model
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Table 2. Variable calibration anchors
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Table 3. Necessity analysis of conditional variables
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A1 3 FhRILAER, hIEfg o B L £ &5 25 SR O AR A MR M L G 261, REMBAE TR 555 R A% Z R EIT
iy, RACELWA TR, HUASCRA I Hrel SR m A . 5% Morgan [35] 0418 brifEAL i
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Table 4. The antecedent variable configuration of short video usage behavior
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