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Abstract

With the rapid advancement of the digital economy, rural e-commerce has garnered increasing at-
tention as a vital pathway for promoting rural revitalization and agricultural modernization. Based
on literature data from the China National Knowledge Infrastructure (CNKI) spanning from 2005 to
May 2025, this study utilizes the CiteSpace visualization tool to systematically review and map the
research landscape in the field of “rural e-commerce”. Through keyword co-occurrence analysis,
identification of research hotspot evolution paths, and thematic clustering analysis, the findings re-
veal that current research primarily focuses on agricultural product distribution, rural logistics sys-
tem development, livestream e-commerce, and digital village construction. The development of ru-
ral e-commerce exhibits a clear trend toward diversification and practical orientation. The study
highlights that digital empowerment, improvement in rural infrastructure, and the engagement of
new business entities are key issues for future research. This paper not only unveils the knowledge
structure and developmental trajectory of rural e-commerce but also provides visual references
and theoretical support for subsequent studies.
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Figure 1. Annual publication trend of rural e-commerce literature in China (2005~May 2025) (Unit: Number of publica-
tions)
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Figure 2. Keyword co-occurrence diagram of China’s rural e-commerce (2005~May 2025)
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Table 1. Statistical analysis of centrality of high-frequency keywords in China’s rural e-commerce research field (2005~May 2025)
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Figure 3. Keyword clustering map of rural e-commerce research in China (2005~May 2025)
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Figure 4. Keyword timeline diagram of China’s rural e-commerce (2005~May 2025)
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Figure 5. Keyword burst detection map in rural e-commerce re-
search in China (2005~May 2025)
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