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Abstract

With the development of digitalization and social media, tourism platforms are gradually trans-
forming from information intermediaries into co-creation platforms featuring deep user participation.
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As a leading tourism content community in China, Mafengwo has built a marketing ecosystem cen-
tered on user-generated content (UGC) through a “content + transaction” model. Drawing on value
co-creation theory, this paper systematically analyzes Mafengwo’s marketing strategies and opera-
tional logic from four dimensions: user participation, social dissemination, brand co-construction,
and platform mechanisms. The study finds that while the platform has achieved positive outcomes
in stimulating user interaction and enhancing brand influence, it still faces challenges such as high
content creation thresholds, low conversion efficiency, and fragmented dissemination chains. Ac-
cordingly, this paper proposes strategies including lowering participation barriers, optimizing dis-
semination structures, and improving data-driven operations, with the aim of offering insights into
marketing innovation for tourism platforms.
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