E-Commerce Letters FL-TR551Fig, 2025, 14(7), 1736-1741 Hans i
Published Online July 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1472363

EBREESDR TEMNEARSLHRESR T

=]

SN RZEATFERE, St SHEH

ks H i 20254F6 HsH; A HB: 20254F6H18H; &KAMHM: 20254F7H21H

R

BEE (R R RN, RN AEERNRMZEHEEEEE, KAREELIHHENL. EERE
REMR, BHETG L EREEMA, HREXNTHRRKERHEREL, FERAMPER. BREM
ERFRBVERSRBHEBE TR F “HEERZE” RRPEMALC, RREMERRNHE>X
Z—, BRRIEEENE BRI, ERIMRE DI E X BN RI AR, Ik BAR R
&, BRMHEREMENHESHFTEFZREDSHTHE HEE, RCETSWOTHHT, RADHT T SN
WIREES . 5. HlDAREE, FHIRMMHENEE, UHARMNERRRRU—ESE,

K §Eia
BINBKEE, SWOTHMHT, RN %

Marketing Analysis of Guizhou Matcha
Industry in the Scenarios of
Health-Conscious Consumption

Shun Wang

School of Economics, Guizhou University, Guiyang Guizhou

Received: Jun. 5%, 2025; accepted: Jun. 18, 2025; published: Jul. 21, 2025

Abstract

With the proliferation of health-conscious consumption trends, many products beneficial to the hu-
man body are sought after by consumers. Matcha has carved out a prominent niche in the market,
leveraging its antioxidant properties and rich Itheanine content. Consumer demand for matcha has
grown exponentially, with products such as milk tea and cakes incorporating matcha ingredients
gaining significant market favor. Tongren, Guizhou—dubbed “China’s Matcha Capital”—stands as
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one of the nation’s primary matcha production hubs. While its profile has risen in recent years, Gui-
zhou matcha still remains relatively obscure to a significant portion of consumers. Furthermore,
faced with intense competition from Japanese brands, the industry must refine its global marketing
strategy. Drawing on a SWOT analysis, this paper conducts an in-depth examination of the strengths,
weak-nesses, opportunities, and threats pertaining to Guizhou matcha. It further proposes corre-
sponding strategies, with a view to offering some reference for the development of Guizhou matcha.
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