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Abstract

With the vigorous development of the live broadcast e-commerce industry, people’s demand for
convenient and refined shopping has been continuously strengthened, and the marketing model of
promoting and selling goods through live broadcast platforms has become an important part of e-
commerce. This article explores why live streaming sales are popular through the two aspects of
influencer marketing methods and consumers’ consumption psychology, points out the problems
that may be brought about, and provides relevant suggestions for them.
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Figure 1. 2020.12~2024.12 The scale and usage rate of online shopping users
[ 1. 2020.12~2024.12 [4EIAYIF FRAR & F &
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