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Abstract

With the rapid development of e-commerce live streaming and online retail, false advertising has
become a core challenge in the governance of e-commerce platforms. This study systematically an-
alyzes the current status, legal dilemmas, and regulatory paths of false advertising on e-commerce
platforms. The research finds that current legal regulations face three major challenges: first, the
ambiguous definition of liable parties leads to responsibility shirking; second, new technological
tools lack targeted regulations; third, there is an imbalance between penalty intensity and illegal
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costs, as administrative fines struggle to deter large-scale false advertising. Therefore, a three-di-
mensional regulatory approach is proposed, such as clarifying the responsibilities of multiple stake-
holders, unifying legal application standards, and innovating technological supervision and social
co-governance. The study emphasizes that the governance of false advertising in e-commerce re-
quires a collaborative system of “rigid legal constraints + precise technological prevention and con-
trol + broad social supervision”. In the future, it is necessary to dynamically respond to new tech-
nological challenges such as generative Al and metaverse live streaming, promote adaptive revi-
sions to the E-Commerce Law and Advertising Law, and lay a trust foundation for the healthy devel-
opment of the digital economy.
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