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Abstract

In the era of the digital economy, time-honored brands are facing multiple challenges such as brand
aging, loss of young consumers, and intensified market competition, urgently requiring “upholding
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integrity while innovating” through digital transformation. Taking Wufangzhai as the research ob-
ject, this paper first analyzes the common problems in the marketing of time-honored brands, then
explores the specific strategies of Wufangzhai’s digital marketing, and thereby reveals the signifi-
cance of digital marketing for time-honored brands. The study finds that Wufangzhai has rejuve-
nated its brand through specific strategies such as being the first to adopt e-commerce, creating
“Wufang Film Industry”, launching cross-border co-branding campaigns, using Al live-streaming for
sales, and opening up a second growth curve. Digital marketing is of great significance for the trans-
formation of time-honored brands: it not only helps them improve the pertinence of marketing but
also rebuilds and deepens the emotional connection with young consumers, promotes the integra-
tion of traditional culture and modern consumption, and thus achieves sustainable brand develop-
ment.
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