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Abstract

The China Canal Museum in Yangzhou, as China’s first national-level specialized museum comprehen-
sively displaying the culture of the Grand Canal, has become a benchmark among numerous
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museums in Jiangsu Province through innovative tourism and cultural industry planning and online
marketing. The museum has built a tiered and precise social media matrix and utilized digital tech-
nologies such as 5G and VR to innovate in the content and form of online marketing, which has at-
tracted a large number of tourists’ attention and achieved remarkable results in the online market-
ing of its cultural and creative products. However, its future development still needs further opti-
mization. Therefore, this paper takes the China Grand Canal Museum in Yangzhou as an example to
analyze the online marketing forms of museum tourism and cultural industries, identifies existing
dilemmas such as cloud-based isolation, cross-sea barriers, and single cultural and creative mar-
keting, and proposes solutions to these problems, aiming to provide theoretical references and
practical insights for the digital upgrade of online marketing in museum tourism and cultural in-
dustries.
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