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Abstract

With the continuous evolution of information technology and the widespread adoption of the Inter-
net, big data has gradually permeated all aspects of enterprise operations and has demonstrated
significant advantages in the field of online marketing. Precision marketing, supported by big data
technologies, enables accurate identification of target customers and personalized services through
the collection, analysis, and mining of user behavior data, thereby effectively enhancing marketing
efficiency and user experience. This paper focuses on precision network marketing in the context
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of big data, first analyzing its value in terms of cost reduction, accurate targeting, and improved
customer loyalty. It then outlines the underlying technical mechanisms and key influencing factors,
followed by a systematic examination of existing problems in current network marketing practices,
such as outdated marketing concepts, single-channel approaches, and insufficient data utilization.
Finally, the paper proposes optimization strategies centered on data-driven mindset transfor-
mation, multi-platform integration, dynamic customer analysis, and enhanced user interaction
mechanisms, aiming to provide both theoretical support and practical guidance for building a sci-
entific and efficient enterprise marketing system.
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