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Abstract

With the continuous improvement of people’s health awareness and the pursuit of a healthy life-
style, health issues have become a hot topic of public concern, and the “Healthy China” strategy has
emerged as the times require. Traditional Chinese Medicine (TCM) wellness culture, a crystallization
of Chinese wisdom, is deeply rooted in TCM principles, dietary therapy, and wellness practices. It em-
bodies rich philosophical thought, health-preserving concepts, and practical experience, safeguarding
the health of the Chinese people for generations. With societal development, contemporary demand
for wellness practices is increasing. Integrating TCM wellness culture with e-commerce dissemination
effectively meets the growing health needs of the population. Deeply exploring the internal logic be-
tween TCM health preservation culture and e-commerce communication, and taking the “Healthy
China” strategy as an opportunity to explore a path for the integrated development of TCM health
preservation culture and e-commerce communication, is of great significance for promoting the de-
velopment of TCM health preservation culture and improving national health.
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