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Abstract

Against the backdrop of national rural revitalization, this study focuses on the characteristic tea indus-
try in Guizhou Province. By constructing a SWOT strategic system, it analyzes the marketing develop-
ment of Guizhou tea. Guizhou’s tea industry boasts advantages such as superior ecological environ-
ment, rich variety resources, and large planting scale, but it also faces challenges including lagging
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industrial management, weak brand building, and insufficient production standardization. Driven by
the dual opportunities of era development and digital economy empowerment, with “industrial devel-
opment” and “opportunity transformation” as dual cores, the research focuses on the key link of indus-
trial marketing and promotion. Through technological innovation, it strengthens the protection of ge-
ographical indications, advances brand-oriented development, and constructs a standardized system
for the entire industrial chain, so as to promote rural revitalization in tea-growing areas of Guizhou
through the high-quality development of characteristic industries.
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