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Abstract

Amid the dual challenges of homogenization in Guochao brands and cultural consumption
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upgrading, this study proposes a new paradigm for brand image construction driven by Oriental
aesthetic essence. The research reveals that the current predicament of Guochao brands—over-re-
liance on visual symbol stacking—stems from a lack of cultural value decoding. By deconstructing

» o«

three dimensions of Oriental aesthetics (“natural harmony”, “vitality of life”, and “craftsmanship
philosophy”), the study delineates pathways for translating traditional cultural genes into modern
commercial language: reconstructing spatial experiences through “harmony between humanity
and nature”, activating intergenerational inheritance through “perpetual vitality”, and innovating
product design through “utilitarian artistry”. Through the case study of Songmont, the research val-
idates that systematic cultural translation can establish a “aesthetic-function-emotion” value trian-
gle, significantly enhancing brand premium capabilities and consumer loyalty. This work provides
a strategic framework for domestic brands to overcome homogenized competition and achieve
global cultural influence, advocating a shift from superficial element appropriation to value ecosys-
tem construction in Guochao brand evolution.
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