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Abstract

Against the backdrop of a complex and ever-changing global trade environment, China’s cross-bor-
der e-commerce has demonstrated significant development resilience and growth potential, with
the influence of digital culture not to be ignored. Digital culture is changing the production, circula-
tion, and consumption patterns of global cross-border e-commerce. The empowerment of technol-
ogy, content, and IP has further enhanced the cross-cultural service capabilities of cross-border e-
commerce platforms, but it has also generated new problems that urgently need to be solved. In this
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regard, the article proposes countermeasures and suggestions from three aspects: strengthening
social collaboration and cooperation, establishing emotional bonds and cultural resonance, im-
proving the intellectual property protection system, in order to provide assistance for promoting
digital culture to better empower cross-border e-commerce.
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1. 518

BE R 2 GRS, BB OO EIBR S ) K 25 5, HEZhE SRR RS AN
WHEERA . SR KRS TR SRR AT, I PRAL EE LU ORI 9 A [ P
B SUE AR B AL RE R A SRS R [1]. 7 FEX — bR, Br BRI 2N AMUER TSR S,
HAEAE B AN T Ao AR B A R, IRE I S BER JE AU R AU A X S50 R
IRZIFENAAE T 9% 3 AOAT 9 SIS S OB TR, 3 T B 2 o 0 WL R 1 S 0 ) 5 R R A o RIS STHEZE 5
B A R R A5 il AT ) ) Hedt— P R e . e = rh ek il PRI “RUHT AR R L
TR, HEHESHEGEREXER2]. 7 B, WECTSOIRBE ALt A, IR TTIES 5 L R R

B, BRI RSO BSE I B  E E  ARS B R R FREAR (T  B
2. EXBRRESINE
2.1 BFEXH

By SRR BOR 5 C R R AL, T2 — AERCT BOR A N ™ R 4%, e
RERISAHRERS[3]. ML S HT IS ek, B SCR S BAR A U, 230 SRl
FHFEE, WRACRITEBIHI B4l Mk 8 W STAHECT AR 7 ST 7 R R 285 o B R 3C
R, JFe = F A AR5 B BRI YRR, 0 B AT NS #1582 1S
BRIE([5]. 2022 IR RIMAIT . FESFBEIMATTENARI) (& T S B SO B P AL i i s L) W)
B 7 E O s ) B AR, IS “A DT WHYR,  BEAE SO A SRR RO A R 5 5
TR BTG Hal . SLRE R SRS MR R 51 2035 4, @ E SO R B R R, RS
a2, PR 2RI [6].

2022 fFR 55 AE 27 W TR SCRIAE R R BT SR By, FHIRRSCL S S AR RTE, il
iz i 5 R e ST SR RE P SR A T 3 [ 7] X BUR S R e 0 B 180 SO e [ BRSO A2 i
MAWFR G EENE. BENTE. BUIRERARRANH, 7 s 48005 K R,
AR T L FRE BT AT -

2.2, BEIEFRE

P F R B T AU S A IR FERE S AN SRAL RS, IR R AR, O HESh B E AR 5 B
R ATIEE PR AR LA A A /1R [8]. SRS, 2018 42 5 s i i i R et NBT I BL,  BEE AT
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3.1 MEER

3.1.1. HARIEFHH

v 5 m AL, EECE AR EUGE T AR, MREE S5 3SR E i 6l f1
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TF ARG L, A BRI S5 . 54T, 2024 4 T1%IM %2 Vi SE X YCNFESLhrizE v, Al TR
FAER B Adobe Analytics it ¥l th Box, 5 2023 FAIEL, Al IR A R ZE R HR 7 &
BN 1800% [11]. Bbabh, JURZARLE N A 20 T HE RG], AOOKKIET T H TS 5B H
SR, FAEEB IR T S E R R SN . RIS AR B R M = AR St R, ik
HREBN GEH THEZAMIEARE IS, FRIAE LT 250 AEE R Y88 I SR AR N SB 7 7
RIS SRS, F P AT LS I TR G IR RE “E” £ H CET, 80 g ARIRER
LG R .
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HENEREEE, B7 U IEHESh B SR AT WL R0 2 o tb B RS . AT 6 RS 5 B %
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WE T UL “R7 RO e . fEN AR FRJT T, HOREZ K@ P eIE, P AN
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HRBh. XA ERAIZE T, S0k 1P RES L IERENAN R T4 07 2B .
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