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Abstract

With the development of short video and live streaming e-commerce, the return rate of women'’s
clothing e-commerce industry continues to rise. The article found through literature research and
participatory observation that the women’s clothing e-commerce industry has problems such as
uneven quality of women’s clothing products, complex and variable consumer psychology, loopholes
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in platform mechanisms, and excessive marketing in the industry. The optimization of return rates
in women'’s clothing e-commerce requires multi-party collaboration: merchants strengthen quality
control and authentic display, platforms improve rules and data support, consumers consume ra-
tionally and civilized, industries improve quality orientation, national unified size standards and
strengthen intellectual property protection. This can reduce return losses within a certain limit,
reshape market trust, and promote the healthy development of the industry.
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