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Abstract

This study focuses on the marketing strategies of service-oriented enterprises under the sharing
economy model, using the 7P theory as a framework to deeply analyze the current situation and
problems of enterprise marketing. Currently, service-oriented enterprises face problems such as
product homogenization, unscientific pricing strategies, and insufficient channel integration, which
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affect market competitiveness and development. Based on this, targeted optimization strategies are
proposed: strengthening innovation and quality control at the productlevel, creating differentiated
services, constructing a scientific system in terms of pricing, and ensuring revenue and user reten-
tion; promote deep integration of online and offline channels; promotion emphasizes innovative
interaction; personnel focus on optimizing service processes throughout the entire process of train-
ing and assessment; tangible display enhances online and offline quality. These strategies aim to as-
sist service-oriented enterprises in accurately positioning the market, enhancing brand influence,
optimizing resource allocation, achieving sustainable development, and providing important theo-
retical and practical guidance for the improvement of marketing strategies for service-oriented en-
terprises in the sharing economy environment.
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