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Abstract

In recent years, with the rapid development of the digital economy and mobile internet, social e-
commerce, as an emerging e-commerce model, has rapidly emerged and provided new ideas and
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opportunities for the transformation and value enhancement of the traditional agricultural indus-
try chain. This article deeply explores the mechanism by which social e-commerce enables the value
enhancement of the entire agricultural industry chain through three stages: pre-production, in-pro-
duction, and post-production. It analyzes the specific manifestations of social e-commerce in these
stages, such as accurately understanding market demands in the pre-production stage, integrating
production resources, providing production technical support in the in-production stage, strength-
ening quality management and safety in the in-production stage, and expanding diversified sales
channels and building socialized brand value in the post-production stage. The study points out that
the current development of rural social e-commerce still faces problems such as insufficient basic
support capabilities, lack of operational entity capabilities, and the need for optimization of the de-
velopment environment. Therefore, this article proposes optimization paths such as strengthening
digital infrastructure construction, enhancing the digital capabilities of entities, and optimizing the
development environment of rural social e-commerce, with the aim of providing theoretical sup-
port and practical references for promoting the value enhancement of the entire agricultural indus-
try chain and the transformation of agricultural modernization.
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