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Abstract

Dandong strawberries, as the landmark agricultural products and geographical indication protected
products of Dandong City, are the pillar industry of local economic development. However, the tradi-
tional marketing model has been difficult to meet the modernization and development needs of Dan-
dong strawberry industry, so it is important to systematically explore the innovative strategies and
practical paths of Dandong strawberry digital marketing. This paper proposes a series of digital mar-
keting strategies, including combating counterfeit and shoddy products, expanding digital marketing
channels, enhancing the user’s digital shopping experience, and creating an exclusive IP for Fengjie
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navel oranges, with the aim of enhancing the marketing power and market competitiveness of the
Dandong strawberry brand, further expanding sales channels, promoting the transformation and
upgrading of the industry, and providing examples for the digital marketing of other agricultural
products to learn from.
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