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Abstract

With the rapid development of social e-commerce, platforms represented by rednote have gradu-
ally formed a unique consumer culture, which profoundly influences the consumption concepts and
behaviors of Generation Z. This study analyzes the core characteristics of the consumer culture on
the rednote platform, explores its impact on the consumption concepts and behaviors of Generation
Z, and based on the research results, proposes paths and suggestions for optimizing the consumer
ecology of social e-commerce platforms. The aim is to provide theoretical references for the healthy
development of the social e-commerce industry and guide Generation Z towards rational consump-
tion.
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