E-Commerce Letters FL-T 55 PFig, 2025, 14(7), 2464-2469 Hans i
Published Online July 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1472455

HERREREETIAEHRKE I

P kE
Bl R O on B 3 R, VL0 B

Weks HiH: 20254F6 H6H; FHHEM: 20254F6H25H; KA HM: 20254F7H29H

HE

RETIESRR, WRT BRERA, EXHEEL~ET EXEMH. EREnAd, BEREENTHE
HIEmEERFARE MBSk, 2CKETHRRNRNHAETR, BdNTHES. EHRRER
CoABRE 2 R RE , 20T P 7R AR B T 5 T 3 4 BT L » R 4 B R W R i S B SR AR FE ) ) R
FHEP XL ) AR AR KRR XA ReE, BAERFTERBENTHRES S, RERE—PKRE.

XK ia
A, BRIEE, WHEH, EHRE

Analysis of Marketing Strategies for Star
Rated Hotels in the E-Commerce Era

Bingjie Hu

School of Marxism, Nanjing Forestry University, Nanjing Jiangsu

Received: Jun. 6%, 2025; accepted: Jun. 25", 2025; published: Jul. 29, 2025

Abstract

The booming development of the e-commerce industry has brought about the era of e-commerce,
which has had a huge impact on the hotel industry. In the era of e-commerce, the marketing of star
rated hotels is facing unprecedented opportunities and challenges. This article will be based on the
research background of the e-commerce era, explain the core concepts such as marketing and mar-
keting strategies, analyze the impact of the e-commerce era on the marketing of star rated hotels,
explore the problems existing in the current marketing strategies of star rated hotels, and propose
practical optimization strategies for these problems, aiming to enhance the market competitiveness
of star rated hotels and promote their further development.
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