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Abstract

Under the background of the deep integration of “cultural power” strategy and digital economy, live
transmission, an intangible cultural heritage, is facing the challenge of market-oriented transfor-
mation. From the perspective of e-commerce, this paper constructs a social e-commerce activation
path model of “cultural decoding-scene adaptation-user fission-value transformation”, and analyzes
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its practical strategies in social e-commerce platforms (TikTok, Xiaohongshu, WeChat Ecology) with
the case of Miao Silver Cultural and Creative products. It is found that through cultural narrative
innovation, hierarchical product matrix, platform differentiation operation and user co-creation
mechanism, the problem of “cultural value and market value fracture” in non-genetic inheritance
can be effectively solved, and a reproducible e-commerce path can be provided for the activation of
similar traditional cultural IP.
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