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Abstract

In the context of digital technology profoundly reshaping the commercial ecosystem, online
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marketing has evolved from traditional commodity promotion into a complex ecosystem integrat-
ing technological logic and social relations. Centering on philosophical reflection and ethical scru-
tiny, this paper explores the paradigm shifts enabled by technology in online marketing and their
resulting ethical dilemmas. While data-driven strategies and user profiling construct novel market-
ing paradigms that shape identity through the “mirroring effect,” algorithmic recommendations
and visibility mechanisms trigger ethical crises such as data privacy violations and the erosion of
free will. Specifically, the opacity of data collection and algorithmic filtering traps users in “infor-
mation cocoons,” personalized recommendations weaken consumer autonomy through technolog-
ical alienation, and performative interactions fueled by the mirroring effect intensify identity ho-
mogenization. Ethical breakthroughs in digital marketing require balancing technical efficiency
with humanistic values. By strengthening corporate accountability and activating user agency,
online marketing can transition from “technological frenzy” to “value rationality,” ultimately achiev-
ing symbiotic prosperity between commercial development and social ethics.
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