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Abstract

With the rise of content e-commerce platforms, Generation Z college students, as ‘natives’ of the
internet, are experiencing significant changes in their consumption behavior and attitudes. This ar-
ticle objectively analyzes the impact of content e-commerce platforms, focusing on their core mech-
anisms such as content-driven, social integration, and algorithmic recommendations, highlighting
new characteristics in their consumption patterns, including interest-driven, socialized, and frag-
mented behaviors. Building on this analysis, it further explores how technology, capital, and social
logic deeply shape the consumption concepts of college students, revealing potential irrational
tendencies and value distortions. To address this trend, the article proposes promoting rational,
diverse, and sustainable consumption philosophies among college students from three dimensions:
self-awareness, platform regulation, and policy guidance. The aim is to provide theoretical refer-
ences and practical insights for understanding the consumption changes among young people in the
context of content e-commerce.
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Table 1. The GMV data of 618 across the entire network in recent years

5% 1. 618 £ GMV #iF

IEAE 618 HHE (127T) 2022 4 2023 4 2024 £
618 4 GMV 6959 7987 7428

YoY ([t K 2K) 14% —6%
W25 HL T GMV 1445 1844 2068

YoY ([t & 3K) 28% 12%
4 R 21% 23% 27%
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