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Abstract

With the advent of an aging society in China, the elderly have gradually become an important and
indispensable group in social development. E-commerce live-streaming platforms, with their low
entry barriers and objective revenue generation capabilities, have sparked a craze among the el-
derly population. However, due to the large scale of the live-streaming audience, elderly influencers
have resorted to various methods such as deliberately showing distress, exploiting feelings of guilt
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to induce consumption, and emotionally manipulating sales in order to attract more attention. This
phenomenon has even evolved into a group phenomenon. Therefore, this article adopts the partic-
ipatory observation method, using the theory of emotional dissemination as the insight perspective,
to examine the social problems caused by the emotional marketing strategies of current elderly influ-
encers, and proposes governance paths that can be referred to for e-commerce platforms from as-
pects such as establishing an auditing mechanism, improving accountability systems, and strength-
ening the media literacy education of elderly influencers.
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