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Abstract

In the digital economy era, e-commerce marketing faces dual pressures of upgrading consumer de-
mands and intensified market competition. Digital media art, through forms such as multimedia
visual presentation, virtual digital human marketing, and interactive content creation, provides
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unique empowerment in enhancing user experience, innovating marketing models, and shaping
brand image. Combining industry data and typical cases, this paper systematically analyzes its appli-
cation logic and practical effects, reveals core challenges such as high technical costs, content homog-
enization, and data security risks, and proposes countermeasures including gradient technology ap-
plication and differentiated creativity mechanisms, providing theoretical and practical references for
e-commerce enterprises to break through marketing bottlenecks.
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