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Abstract

Against the backdrop of the tendency of content marketing in the maternal and infant industry to
transform content marketing, durable products are facing the problem of broken content conver-
sion path due to their high customer unit price, strong trust dependence and low-frequency deci-
sion-making characteristics. This article takes B Company, a mid-to-high-end maternal and infant
brand, as the research object, and builds a communication path structure that is suitable for the
consumption characteristics of maternal and infant durable goods around its content marketing
practices in e-commerce platforms. The model takes AISAS five-stage user behavior as the main axis
and embeds three types of trust mechanisms: “emotional resonance-cognitive trust-relationship
commitment”, forming a four-layer nested structure of the path layer, mechanism layer, content
layer and response layer. The system explains how the content plays a driving role in different user
behavior nodes and promotes the completion of psychological leap and transformation. The re-
search provides theoretical support and practical reference for maternal and infant brands in du-
rable products categories, user behavior path design and platform differentiated operation, and has
strong structural migration and industry adaptation value.
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1. 5|

AR, BEEAT\AEBUR LA 5T S A R IR S N AR 25 . O TIN5 8 4 B SCRREUR A
RIS @B T RIS I ) FECRMIEE R #0a SR 2R (R IE 2 ST FE O,
SMABFEWEESE LS L ol, MR MRS WAt Kb gE[1]. B8 e RRR L
HIWHERAERKERT, AREHCHES) S E T B N E X RO g . BRI
VENIHE AR 15 18 o B U A 2 LA, o R AN DRI RS A 5 RIS TR, TE 2 s M - ok
FRERRYER MR

WA P AT AR RIS M IR RS . ARAE CNNIC 25 55 ki1 (rf B B 28 R R L G it
W) WoR, #E 2024 12 H, WZEIGYH P RS 9.74 1C N, 5 I IR B4R 87.9% [2]. LA 95 J& .
00 Ja AR I o £ U BEAR SIS Tl i A A A, /DAL R R A IR IE AT (S BRI, FLR A
G SE R R BEAATERT G VR - XN - R - 173 - T RS RGN, [FIRE, T S s
B2 BN AL, MEAR TR RS E S RN E, A A B S S
B .

T R BEER SR, LA HEZE L B LIRS AW IS R L s g s o (R0 5 52 A v S 2%
XA E B SR S A AR B R . NSRS 55, @S DU
TR RGN B E . AL B AR G, 456 AR 54T & 1A 7S
B, HET AISAS RS (EATHUEI 18, i T o] RN FH i (10 4 B A 1 465 ) A ) JEL I
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2. RFERSERIE

BT AL RRIA SRR S AL IEAE LA S B 5 P VR 8 I8 58 . RO ER TR,
Gt A BN F T ) B W R, SRR AR I LN BRI . DR AN H AR Z5 R 1k
Hahigdt. WHE IR R, REEHAERZ A DERIFRRAAEE S ATE, ViF 41.8%K))
T ERFRT AR E BN, WP B KA KL 3 50 [3].  BEHEH At 5 Bl A2
NWEEFEE 5 IARIEE, NWAEER OO IS P 2 8RRk 1 B Z L.

21 AREHSmEBXRER

TER AL IEES T, WS E RN RS P g ST KA R I E L] AR TR G A o
Oy DM B SR, ARSI DU P I E AR, i R v ) N 2 Y R S AE AT
gEE S RLNG , FEITZE R E IR, WA CAURE B REMIE TR, MIEEFEE SRR =AY, K
S IERIE . HPRRIZE 515 RS2 HIRe (PR, 2022) [4].

MAMETRIEEAE R, WABBIESIM O - #4071 “ANF - RR - M7 1EET%. FBgEN
BEHESHRHE CRNER, AR5 CHEINN, WA LSS A EACRIE AT 2E R 0 B2 UK
BRI, GBI 5] ISR 1k, Amiiag s AR R WAERE SCHE N —
DAL K RO, WL EIZPIEN “FREH8E” MB(AEHEE, 2024) [5].

BEAR, BB TSN S A IR R IA L5 P AR B R . BN AR N B B BRI
e 5 RIEEHEZTIRHE, MK Z 5%, BEEREREEE, KTl 58E SR aERS
WA S X — BRSNS MTE TS 26 1 3 515 BRI 2 A T IR RRES TR 77, SEOUAL 3 28 10 R0
W (AL, 2024) [6].

WA IS FIRAE 5 P RS Z TR ) o6 /AR — 20 O0GiE . SR B T ia th, ORTE. Thaett
SR Mg S S S SRR O N AT R RN AR R RIS B S E
ERISEAE, J7ReSEIK AN OC R A 5 H P % Dl (2 /85, 2016) [7].

BT C N Z A AR DT WA S AR TENLH] S P RS, EAR OGRS 22 B8 AR TR it B
JAH i, R AR —mE N RO e s AR BT 5 O RN, IR = IR ARG
HRRDT . RHAERREMAT R, (ARSI RS B et S o 1, el s i p 25 S SIS R H
FIR RGPS, e MR S SR, TR AR SN JE

2.2. iAmSBERITI AR EBEHE

HECT PRI T A2 N A B I S R A S M VR AR . el TR B . R B
HARAR, T B AR AT AEAE 7 B I A PPAG J 1 5 T R 2 KU I W R B3 B FH ot 22
JUE S HEG L BOURSE NI, R SRERARE H B4 “ Mok - mE T - (IR i sty
ECRIIA S, 2020) [8]. fEULT ST, WAREHAMTEWGENE, EBAEM A RIER . LlbfE 3
B SMALRREEEEESRME R SRS, J7 REHES 7 SE BRI S AL (U K48, 2017) [9]-

SUE[R, BREEAT L A O B EE — D IR T A AR SR R . B 90 Ja . 95 JE BN REE T
W) IR W WS SR L 1 B LB & | A AT SIS S E R 5 H 8 (¥, 2023) [10].
PR T “ EIXREIL” AR “ERELE” ME EOHIRE, JUHAEW KL S R,
AT R RN, BN T5% “MANLR” TARESZ MR8 E B N AR 3E4%, 2025) [11]. X EWRE
A RE N E BT, TEERMEAERIS SRR, TREL RS ZIRRE, WEih Ba.OH
FRIR RN 1) 22 D e AL HR 454 o
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ENATERZT, B0 RE BB, SRR T4L A8 T & h I L SE 450 5 UGC Rist.
PUNLANARER A A X, BEH & NP RGNS AR RIE SR IANRE, EW s B
F S B8 T SRR s M O i . 2025 SRR o, AN RSB IS PIA 3142, WRGIER B
112, HRBIFERIE 70%LL F(FEE, 2025) [12]. {EiX—BSH, “HLUE” SO EEEA 1 BB &,
BILMBAREL, g IR N B A, AR G 5 KR RIS 230 54T A0, TR 25
KA RR(EE S, 2022) [13].

SR, V12 FLE BR BRI FH ot A 25188 TR T S DR Wt 1Y) “ BB e, RS R R R T
H s B SEERMNTE R, SRUERRRMZ . WAL, B R T B S P T 22
55472, WERA S - B -1 - 4R RN RGMA BT X AR S E BER
WAE RIS T R, WA )5 SO RS @ MR 4 T BB AL .

3. IEZRE
3.1. AISAS BN LEZIESITAEE

AISAS HAL i H A HLIE A 7] T 2005 4, H TR ECFEAN 5N R EAT AN A B TR
(Attention). 2#R(Interest). %2%(Search). 473(Action) 57> % (Share) (X2 %%, 2013)[14]. iZfAIIE T
F P EL R BR B R ) S0 AT NIRRT 74440 AIDMA BRI DL “H13E - RNL” NAZ O 6 B i) A 4
whg, SR AEEME R ERIRES S5 0GRk X MEAPLE] SEIER 1 A AT S AR 3 3
AL, WREHARERE “FEEME. BRI, 52 W 747 NRHE.

HIEH Lok, AISAS BRI vz N T A% HAAUE . KOL N SRES . B S5 A%
FEHY =T, THAAREERTFau/N BRI ES, R RIFMBRAMARE . A FOEE
LIV B IAEE N AT SRR SRR AR (R SRR FU R I, AISAS 5B B 1) A 25 Me ME EL RS2 i FH P AT
R AR R S A2 (DL AESE,  2019) [15].

FEEREATIE, RS IRVE ST T BT A S 2 rh, B AEACH Pl kAR H 2 B8 “ 41580
B - MRRE - WAL FHIE, AISAS BB REREAT RN HARZ I . W ALIAT L. AL LLZ
BB BRATHELE, 456 “I5RILNY - INAUEAE - KRR =REMENH], 22l g A T B2 H 5
(A E AR G5, SR A ASLEAT NIRAT 5 M BT A (RS AT A 2 5 1 4 S P DR .

3.2. BENBIEREEEPRIER

FERCT IR AR, B A B A 52 5 A MR MO T AENLBI I N . B AR5 il
BT 55 O S AEAEA T, AR E B U S BORIR A AW, RO E R A
ST NERTER S, JCHAE RS FARLS BB A 2 b, SRR OGS R R BTN
AR AL

BUA W T 3R 9 (5 R NG S T SR NERL . AT S T ARk E . #EmfE S
—EUE, JEE NORIETE BRI A Y SRS EAAF[16]. £ BT R, KPS AT
ENATAE, I R S S 1 B AR, R AR RKIE ST AL

FEALZ TG b, AL O I TS FE R R . LR Bk, P EEES B O
SRR B BARIE KN B R AT, XM T R B S A%, 7R BRI A B iR 7D
S HUE[LT] AEXT R R B SRR IR T P AR, A R R SE LS BB I[18]. 1AL [19]
S5 S H L2201/ 2 EAME T, A G812 D EB SR TR, ST 58 R R BT 3 R e s P sk
BEX -
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3.3. AISAS HRE S{EEMNFIRNE S IER

HIR AISAS B RER T B A HT P AR50 PR T BOAT At (ELPE BR BTN P o R T e i ey, R
RESAAE—ERIR. KAl “HR - 17307 BrE, M HBIE SRS, BEIRBIN E B AL
TR R4, I AR R A g IR T 9% R v S A R )

NTRANE — BRI, AT PR Z #1155 A (2023) AR HIH e E B AEHLHIFE T . AR T(5 A% i
HRAKEL, 18RRI AREAE SRR KW =SB P AR A B B . 3
o, WERMEEEE R CHUE” WS, AR T AR ke “ERRET 5 BRI,
REZ AR N A LA P DB R S RS R (LA 1) X —BLR Ry AISAS f7Y
MG AN SR BT AL 1 REHE AL B SH

St
e
e BARFHE
................. ) S
NBRRFRE
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ERRERM

Figure 1. A theoretical model of trust establishment among consumers
and the longevity of trust relationship

Bl 1 HEEEEEEIREEXRRAMELER

Pt ASCRAEENHEIRA AISAS T Bl R 2 e fE “XR - R” 2 G “IFRESG” , {8
R -ATEY ZEHRA CNREAE” . AR ATED - 2R ZIRSE CRFKWT . USRI BUEHE
WHRTK 5T NESAE(E 2).

KA T AISAS BRI T BAT AR ST 9 TS AL RO AE HTZ . 1 b A s
BABAE AU SR AZ M R, 20 i T 18 RS L ARIEAE 5 R Rk = R0 AR, JRiEEA
AISAS BRI BRAR T mirh, X “B—~R” RT3 ATE-0R7 ZBBM TR
IR AN S, R e B A SUB AU IR B B AR M . X — B AR ARIE T AISAS BERLXT
RREGEN ST AIIMRE 0, 085 SO 8 PR B (R R i 4R A3 1 LA St 5 A B S

4, BT B ARAINAREHE BRI

N R RIS IR AR R, TR T W e RS S MR R . LA B AT N, HFAFE 5 E I
FERERE . il HAR ANBE, RIEERNEEHEZERLS.
4.1. bR S MRISE

B AFEM T A EmEEET Y, (E VMK A SRR HE M, Ladgad e 543
WSIEFEAT RIS, FOAELL LA a2 B, I EE DL B A% O RO AR 22 iy L R A oy 22 28
it 2100 5, 43 RitHH #5000 H, CIESENENA R WA R E .
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Figure 2. Mediation nested model diagram of trust mechanisms for AISAS behavior paths
2. fEENHIZT AISAS ITABERNR N EIREREE

PERRRT, B A EIREL i AR AR SRS, Blge Z A TR S Z IR EE LT
LS, fEEERUYT. RIR. AT, FE. DrRSEBRIER . Hd, i SRR i R 46 D)
F1, B B PR AR IR 5 O B 4 R O A o B 3

AT LA L AR K, R RS B LR . SR BEMEE SR B, MR
W T AT 7 5K . JEER LT “FreeS 22Uty “SKAFMEHES” “Yrp KB A LHES” 257
dn SRR AR E I . BT ETE E SRR, AN “ThREIREE T [n “BiCH R 5 “REEE
JL” FRZ TTYRK .

FESLEERS |, B A RIKIE C2B2M (IS - 7 whEE A - il i vg ) B, SEELULR - OO0 315 (Y
it FH T AL [21] o 3K — 7 b 5 A AN B L AN (EL O B Atk RO JE 8 A E B K32 e 5 5%
FRIEMSEME T AT IR E I RR A

42. BEEFEARERER

FERF WA BONER SRS PR G, B AR B SA FF&M gke sr TiEmw . il 2 o
FRARFE R . X TARSE “7= b I B AL4k, VRS ILHCF G4t OB E ARTER, TIEN
S| BMEARME . RARTUIE 15 B IABES

N6, B AR “FALEIKS + MREKS” BXUUG R, FHEX >N E AT, EIK
SEREREMERE SRS, TS NABHESE . Wi s R MR N B RIES . FE ML
RGN, WAL SR EORE R, Ik B AR 5RIE LA £ A EER,
FFi “BHASIR T B REN” s S ETT ASR T RS P BRIV, BLH# Viog.
FSEIVE. AR 2 TSN B ER P B ILERRE.
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BT & HEEE RN RN AL b ) 552 . B A FIEI USRI O L, R
PUE. RO, WA ECEZE, RS EPhi. B REHEL I R A AT S AL i 0%
ER, BET SRS SE I L3 filil . R EE TSR, 2 NHRE, e AR RET
HHRBIER.

T 5 ) AL S BUBAL AR 5 A Y . B AR T B R ARSI A S BUE 51 v e,
“RI2VITT TR SFai campaign, BRAHIE . M5 GRS ISR IGR, i I
Sl + BB + PR KINLH] 5E RS e 5 . XSRS ALK T kR v, R T T
FEELU i Y R AR

WS AT SIS ENE T NERE, AKERBESEESMERRIZEES. B AFEEE
R PE A A S R P R AR, e R RS B EILRIRE 2 ESh I, sRfe s i
[7] 55 it U R K

BUKRE, B AFKHEET G N FERHAR OB BRI AR - KR - R =R
frias et . AMAEAEERE SRS E T 6, B REEE TS E IR, M T
ARSI, B i 0 A A RIS U 5 O S AR S P Ut . 2T afEMOTine. WREHE
SN IR E AR MR, AR T L A A A AR R AL R AR, O R SO AR SR 2R SR SR
RN S it 1 VI SSREA S

4.3. BLAEREEHRIH

58 AISAS BRI TL BAT MIZ B A R A 7R SIS AE BEAL i th S5 AT . 20 TR A A2
R WHENERS SO “EHWE” , 2R &N BIIRE. XA S OHEIIREN RIS E IR . R
WAAERT P AR rh TR G DI RE, AR VB TR ORI RS S A B 5 3001 S B = Aok
WERAY, P B AR - BAEMET ER - MR 5 0 - RRERT =K.

FIABHE RN 7 LR AE B S BUBREIR N0, BFRAE T BRI P R SR AR RS, 15 @ BRI R0 2L,
e BEER AL 3 A SR BE R —3h . FER)LT AT BIURSE S RE . MR a e, HI 0 24
PEe AR 2B MBFUAESEE BRI AT, B Al “BEdE KOL + (AR + SRl
P =R R AR EEE . BT S, SHAESSULENE S E SR AL
MR “BILHER B R RGRNE " SSAE, DAL U7 SR ARG R #E el
iDL BRI SRS AT IS I SRR AR TVC WU 9 (5 B AT E S M H b (RIS I A i 2 X 1
E=JTNUEHRE SIS, IRTHE BRI AU . X — KA AR A B T HESIH A “ 4 —~ 1R
—ATEN” AATSEBUAT NBER, XHAFEAEMEIER] 1 STEIE

TR N R U P 360 i R )OS RON £, iR “EEE R RS2 . 2R IE
CHRUE + RN + RERT ZRAENE, SIS EES 5 5EINA. B AFENMBE5EE
FEITIZRMAEE Viog, BATICS . SRR BEET A, B RS S, A i S AR
MG IR GIAE) LI, A BN — NI AT”  mkod Fu /0B PO R PRl ™ S5,
JEoR PP LR s 5 7 b DR T S BASHEDL G, B ML B0 2R 5 T A IASE R “ i = 350 - 7 AN -
PR AR ERIE R . BT R 0 G R R S A A S P ) s A A S IR
FAEE ST, RILT SRR R A . 2SR ARGRIE T AISAS B4R “GER” IURERE ST, [FIRFLL “1E
JEIENY " FL #h i P A AR R E AL o

FHE R RBERNEREN T NS SR EGHRHERK, s 5 D 2 B 0L # 5 3dE
Wo B ARNED “H ) ILE) + MLED) + MRS R EONFELE, 527 R RS S5 4.
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S - FeALES - IR AR IR B, O R SR G M SR A S A A

5. BEE A mAAEHREME
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Figure 3. “Path-mechanism-content-response” four-layer nested model
3. “ERIE - #l - AE - R MEHRERR

51 BiZBSEMSE
ARERIF R EE T “ BA% - DL - PO - MR DRI Z A, B RS R R B s A B B
PP Un AT 48 Y 2 HE ST 58 O FIOR BT AL 4l R

FEBRARIRT, LU AISAS Tl BUE U FAT ML, Mg B AR BT P A B 3 3 07 S A2
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B2 1 B R AR A e AN R B e, ARSI N AR IERIENG - EMEAE - KA KiIE” =
RAGAENH], D ARAGERIEE R WREWONTE ATSIE MRS 2RI . Hrh, fHEaeng
TERNRP M6 NILR (DB S| 77, 3 B LS ) da o T B A5 S B BB LT TR AR i %
MPRR S BUEAS B 5 A R R LB MR SR, R SCRMT B R AR R AR B SQ AR IR 51 5 P £E
SERUA SR HEAN 7 BB RPN fh DG R S AR 2 5 E3hRIE, R RAGERE RN EE
PR 2 1 HE—DXF “fEAEHLHIE AISAS 842 TP IR AMERT” 64T T VA48, RGURTE 7 A FEHLA(E A
R WRZIR T 5 0B H bR, (FBEALEEIZ R BRI S

Table 1. The embedding role of trust mechanism in the AISAS path
= 1. [SENUHIZE AISAS B2 P EER N EF

1T kRS J7 I8 TERT R SN AR M T Re e r
WA . IR

15 AL Interest— Search S 1k fRAFH Pt NI ZAT N, SEREBhPLERL

. . . » FH P B R AT R R I e 2, S
- % pragis ] =4

NEEAT Search—Action KR, Lk, BUEIK CEEMEET 5 S ThREEE

- 7 R Action—Share WESS., BEEBRME. I “—IRMEEL” [ “RreiitR

FEREAL B BRIE, SRS BERG B UTE

FEN BRI, BERDRE ol ) R AR 7 B AR B RORRHE 53Rt =38. o, RIRBHER
WA DRI S A, SRIRThREMRNT. ks B SRS, A R A A I i Bt
NSy H bR, @ E LSRR AN R BOE G S B AR EO R LB S e A U U
P25 UGC GIfE. HahiFig el s @S5y o, A REmAY, MR SHBNFEEHIRR.

WRJGTEMANJZ, WSS ENEREZ Wm0 ZESR, I—E “Hshn s - H4IeE - 133841
H7 SR NERAR . X B SINA B T AR AN A RIS P N 5 RS SRR, BN
WA IR TE RS HE VLG PR AL S B AR 51 . MR R B N B ARE S KT 6, [N ARR
5P AT AR RS AR S S B e 1 TS P

BURGERBE— D3RI T “ WRSRIG — (SAENLE] - 178" =& Z IR ARSI R R M AA
VLB AR T L, SO AR AL 58 AT BRI BRI, R TR A e B E SRR . AR
FEMBE O EAR R, BONSRIS AT X3 E

Zr L, AR AISAS AT AEAZEEAT T LIS A I #h o, AR “ P AT I e A
ARG 7 X R R T AR - P - AR AR RS RAESE, B R IE R
55 HL R S BOE RO P

5.2. APITRBESEHRIEX S

258 R AL 5 AR ML R AL AL b, A — 0 DU R EAEAR BH F BAR T & S SE ik, )
A i G TS L P A HE RN AT N BESG, A RE S AR N, SCBLBRARERIE S i B T (0
ER7

4G, f£ Interest—Search [T BL, HI 2B IEE M BRI EIER, BkT N EZGHR L%
MfE RIS, B ARNEMME “OREH IV CEWRRK” CHTREE S2 ARG S, BB EA S
RSN . £ KOC A RES . AT PEHA L “AFicsd” WmkmHEFIL
Viog. 7 iiARREIL, fEE BB RSB i E RS M, TR AR S AN, XA “ AL
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ToNFeAt . DRI, FIARR P R AE BB AR T R “ITIHIBUE - SCHEAIWT 7 A RIZhEE, JLoRmg Bt E %
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