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Abstract

As e-commerce plays an increasingly vital role in the global economy, issues such as resource con-
sumption, environmental pollution, and logistics pressures arising from its development have be-
come increasingly prominent. Green e-commerce, as an emerging model integrating sustainable de-
velopment concepts, is becoming a key force driving the transformation and upgrading of the e-
commerce economy. This paper delves into the essence and driving forces behind green e-com-
merce, systematically analyzes its current practices and challenges across various stages of the e-
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commerce economy, and proposes multidimensional pathways and policy recommendations to
promote its development. Research indicates that green e-commerce is not only an inevitable
choice to address environmental pressures but also a crucial strategic direction for enhancing the
competitiveness of e-commerce enterprises, meeting consumers’ green demands, and achieving
win-win outcomes in economic, social, and environmental benefits. In the future, guided by policies,
technological innovation, and multi-stakeholder collaboration, green e-commerce will reshape the
e-commerce economic ecosystem and lead the digital economy toward a more sustainable future.
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