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Abstract

In recent years, with the rapid development of digital technology, the protection and inheritance of
intangible cultural heritage (hereinafter referred to as “intangible cultural heritage”) have ushered
inunprecedented opportunities and changes. As an important carrier of the modern market, e-com-
merce provides new possibilities for the dynamic inheritance of intangible cultural heritage. The
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integration and development of intangible cultural heritage and e-commerce has become an im-
portant way to promote the inheritance and innovation of traditional culture. By analyzing the cur-
rent situation of the integration and development of intangible cultural heritage and e-commerce,
it is found that although the integration of the two has made some progress in the digital age, it still
faces practical difficulties such as low digitalization, weak brand building, and a shortage of profes-
sional talents. Addressing these challenges, this paper outlines an optimization roadmap for inte-
grating intangible cultural heritage with e-commerce in the era of digital intelligence. These include
building a “intangible cultural heritage + e-commerce” digital platform, cultivating “intangible cul-
tural heritage + e-commerce” digital brands, nurturing hybrid talent fluent in both intangible cul-
tural heritage and e-commerce, and refining policy support and guidance. The goal is to leverage
digital and intelligent technologies to empower the digital transformation and e-commerce-driven
development of intangible cultural heritage preservation.
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