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Abstract

With the rapid development of technology, the prevalence of the Internet era has brought about
brand-new changes and developments to the marketing of daily chemical products. Traditional
marketing methods are increasingly unable to meet the development needs of daily chemical en-
terprises. Therefore, it is necessary to establish a brand-new online marketing system. From the
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perspective of the marketing of daily chemical products, this article explores the advantages and
challenges of online marketing in the marketing of daily chemical products under the background
of the Internet era, striving to overcome the negative impacts brought by the process of online mar-
keting with the help of technological means and legal construction, and achieve the promotion of
daily chemical products.
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