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Abstract

This study focuses on the pathways and effectiveness of Key Opinion Leaders (KOLs) in driving e-
commerce brand marketing within the live-streaming commerce ecosystem. Leveraging core char-
acteristics such as professional expertise, substantial influence, and strong approachability, KOLs
demonstrate significant positive effects in e-commerce brand marketing. Research further indi-
cates that the prominent advantages of the KOL model lie in its robust credibility endorsement and
flexible collaboration modes. However, challenges persist, including the Matthew effect and high
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operational costs. Consequently, enhanced governmental regulation is recommended to optimize
the live-streaming environment and foster a high-quality ecosystem.
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